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Consumer Spending

FIGURE 84

- g Using apparel purchases as an example, the train—led by consumer spending (the engine)—moves at a
healthy rate and the segments are moving together.
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Drivers of Derived Demand
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FIGURE 7-7

Y A Share of clothing (including footwear) in total con-
) . sumer expenditure, select developed countries,
) ‘: 1973 and 1992 (1980 prices).
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Competition for Our $
Share of household expenditure on clothing
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Australia: Spending Patterns
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Average Retail Prices
Italy, Japan, UK, USA
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Price Distribution
Germany 1994 - Men's Trousers
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An Aging Population

more developed markets (Japan, Americas, Europe & CIS)
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Wool Purchases by Age
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Purchases by Garment Type
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Women at Work
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On-line Purchasers
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Core Sectors Under Pressure
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Global Apparel Expenditure

Formal Casual Sport
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Consumers Demand Easy Care

: . HIGH LEVELS OF CONSUMER SUPPORT FOR 'EASY CARE'
S - ATTRIBUTES ACROSS MARKETS
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Consumer Attitudes to Fibers*
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Clean & Natural Fibres

" | PREFER GARMENTS TO BE MADE OF NATURAL FIBRES TO MAN MADE FIBRES"
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Consumers in the 1990's

Lifestyle Apparel Requirements
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Key Lifestyle Changes

 informal living &
working

e expert consumers

- youthful ageing

e time for me

« travel & technology
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Key Apparel Purchase
Drivers
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Key Criteria in Apparel Purchase

 Brand
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WRONZ Consumer Overview
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At the Office
Fashion Victim

Mountain Climber

laid-back

South Pole

At home

Drivers of Apparel Purchasing
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